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3.

Mason Garments is a high-end footwear label established in 2012 by designer Rendi Aditia. Growing 
up in the ’90s and seeing his mother and elder brother wearing high-end garments was when Rendi 
first interacted with the exciting world of upscale brands. After experiencing an indescribable feeling of 
wearing luxury items as a young kid, he himself imagined building a brand that would reflect his style 
and personal interest. After molding his ideas into designs and finding the right partners for the brand, 
Rendi started Mason Garments.

The team’s aspirations led the brand to Italy, the origin of the finest footwear. Italy is famous for its 
craftsmanship traditions and has been the source of countless unique masterpieces over the centuries. 
We are proud to say that our products are made in Italy and feel privileged to work closely with the most 
skilled shoe craftsmen in the world.

With a design and development studio in Amsterdam and manufacturers in Italy, we are determined to 
deliver the finest footwear and continue paving our way in the luxury industry.

BRAND STORY
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OUR IDENTITY
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The name “Mason” refers to the masonic ideology that means being in a circle with productive individuals, 
who may not be in the same field, but all strive to achieve success. The Mason Garments team has 
members from different backgrounds who share the same vision and serve as a creative unit. Mason 
Garments’ brand culture is built on three important pillars: Empathy, Commitment and Consistency.

EMPATHY
In order to operate efficiently in one of the most turbulent industries on the planet, there has to be 
mutual understanding from one team member towards another. Every team meeting starts with the 
question: “how is your energy today?” At Mason Garments, everyone believes that it is important to 
share emotions in order to understand emotions. By applying this empathic approach on the working 
floor, every team member feels valued and provides the opportunity to communicate emotionally on the 
same wave length.

COMMITMENT
Every team member of Mason Garments has the intrinsic drive to grow the company vertically and 
horizontally. At the company, management encourages every team member to set personal objectives. 
The personal and professional growth of every individual team member enhances the likelihood of 
achieving the collective objectives. Where one grows, all grow.

CONSISTENCY
“Consistency is key” is a mantra that is often voiced within the team. Whether it be communicating a 
message to our retail partners, internally, or to the rest of the world, we believe that being consistent in 
what one is doing helps driving constant improvement. We apply this strategy holistically throughout the 
organization as a form of work ethic.

BRAND MISSION
Mason Garments aspires to inspire individuals to 
be the best they can be. The company finds its 
purpose in designing, producing and delivering 
handmade Italian footwear for the progressive 
thinking human being. As Rendi states: “Dressing 
well is a form of good manner”. Our main objective 
is to support people to stand proud and firm in 
a fast changing society. To be able to recognize 
ones quirks and flaws, and learning to embrace 
them as assets and an integral part of ourselves. 
When looking at the society as a whole, our 
objective is more focused on the desire to always 
keep doing better. To recognize the need for 
change and look for feasible alternatives that 

improve the foreseen world of tomorrow.

BRAND VISION
The vision of Mason Garments is to keep inspiring 
the world. Mason Garments strives to put more 
emphasis on creating authentic environmental-
friendly products. This means changing the 
consumer environment by educating consumers 
to purchase less and receive more (quality 
products) in return. Within the upcoming years, 
Mason Garments is going to adjust multiple links 
within the supply chain in order to create a more 
long term oriented business approach of which 
planet earth and all its inhabitants will reap the 
rewards.

BRAND COMMUNITY
Over the past years, we have grown an extensive 
community of brand ambassadors. This includes 
both our loyal customers who decide to share 
their love for Mason Garments with their worlds, 
and our social media influencers, with whom we 
have long-lasting collaborations.
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QUALITY & CRAFTSMANSHIP
Quality and craftsmanship are two of the principal values that the Mason Garments brand holds. It is 
at our core to offer the final product of absolute quality and to show the best craftsmanship techniques 
Italy, as a manufacturing country, has.

Mason Garments footwear is constructed using only the finest Italian materials. Our full-grain calf 
leather has been hand-picked from the best tanneries Italy has to offer. In the construction process, 
the insole and lining are sewn directly into the upper to create a whole. This new and improved technic 
of shoemaking is called “sacchetto”. The inner shoe of a sacchetto is like a moccasin made of lining 
leather. It covers the foot like a glove and it is worked into the leather upper to create a lightweight and 
flexible work of art. Altogether, Mason Garments provides quality, elegance and comfort.

INNOVATION & CREATIVITY
Being creative and innovative is of high importance in the field of fashion. Growth can only come from 
new ideas that breathe with originality, and that is what Mason Garments provides every season. 
Innovating the footwear design with groundbreaking production methods and a revolutionary choice of 
materials.

INSPIRATION & EMPOWERMENT
Aspire to inspire. With each of our products and every piece of content that follows, we strive to bring 
inspiration to all our supporters. We want to continue empowering people and making them believe that 
every step on their life path matters. Subsequently, Mason Garments believes that wearing footwear that 
provides the highest form of comfort enhances the intrinsic feeling of confidence. With this confidence, 
the brand aspires individuals to stand firm in fast changing society.

ENERGY & GROWTH
We as a company constantly grow and develop. Every team member, as well as all the partners we 
cooperate with, has an enormous amount of energy for creating something new and pushing the 
brand towards new levels every time. An example of growth is the collaboration with well established 
companies as Playboy and Coca-Cola. By working closely together, ideas are exchanged which results 
in knowledge growth of both parties. Correlated, the increase of knowledge adds value for the personal 
growth of Mason Garments’ team members that culminates into the holistic growth of the company.

OUR VALUES
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CORPORATE SOCIAL 
RESPONSIBILITY
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For the Mason Garments brand, corporate social responsibility is not a destination but rather a constant 
journey. We, as a company, strive to remain efficient and responsible with our partners and maintain 
a minimal environmental footprint on the planet. Additionally, all our webservers are running almost 
exclusively on renewable energy sources and most team members are driving fully electric vehicles. 
Lastly, it is also important to mention that Mason Garments also focuses on human impact. Our suppliers 
have the following certificates to ensure fair labor rights for their employees:

ISO9001:2015
Ensures that there is an all-round customer focus, involvement of employees with top management, a 
process approach and wide form of relationship management.

PACKAGING
Starting in 2020, we have switched to the fully sustainable material for all our packaging attributes. Our 
shoeboxes are now produced from 100% recycled cartons and are 100% recyclable. Moreover, to save 
the waste of paper, our order confirmation form and return form are combined on one piece of paper. It 
is our step further towards creating a better future!

LEATHER WORKING GROUP
The Leather Working Group is a not-for-profit organisation responsible for the world’s leading 
environmental certification for the leather manufacturing industry. As a multi-stakeholder group, LWG 
boasts over 1000 members from across the leather supply chain, including:

* Brands and retailers that sell leather products to consumers
* Manufacturers of leather (Tanneries)
* Traders of part-processed and finished leather
* Manufacturers of leather garments, footwear and furniture
* Suppliers of chemicals, machinery and testing for the leather industry
* Associations within and related to the leather industry.

Mason Garments is committed to supporting responsible leather manufacturing across the globe and 
that is why we are proud members of the Leather Working Group.

MANUFACTURING AS LOCALLY AS POSSIBLE
To decrease the long-distance shipping impact on the environment, we produce our footwear in Europe, 
specifically in Italy. It allows us to have rather short delivery paths to the brand’s warehouse and retailers’ 
stores. This means no big container ships, no multiple in between carriers and no unnecessary pollution. 
Worth mentioning, Mason Garments products contain organic glue that is non-toxic for the environment.

NO TIME TO WASTE
At Mason Garments, there is a high intrinsic motivation to minimise the amount of waste. Therefore, 
Mason Garments donates to people in need across the globe. The company works closely together with 
foundations like Sympany and Kinderen van de Voedselbank. 

Mason Garments donated hundreds of footwear to Kinderen van de Voedselbank. This foundation 
focuses on underprivileged children who are bullied due to the financial condition of their parents. The 
objective of this project is to give children more confidence to step out in the world and be accepted for 
their personality, rather than their financial well being.

Last but not least, the collaboration with Sympany focuses on the donation of products containing worn 
returned footwear, product errors and written off products to third world countries.
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DE BIJENKORF
Amsterdam

The Netherlands
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Italy

FLANNELS
London

United Kingdom
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Mason Garments’ stockists include world’s leading destinations in fashion like de Bijenkorf,  Deliberti, 
Flannels and others. 

These luxury department stores take shoppers on a journey of only the best and most distinguished 
designer brands, limited editions and interactive experiences.

With their fingers firmly on the international style pulse, their trusted connoisseurs and insightful buyers 
have curated an exhilarating collection from around the globe.

Mason Garments is honored that these department stores carry its collections and will continue building 
the brand internationally. 

RETAIL DESTINATIONS
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De Bijenkorf has been the most renowned chain of premium department stores in the Netherlands 
since 1870. With flagship stores in Amsterdam, The Hague, Rotterdam and Utrecht and smaller stores 
in Amstelveen, Eindhoven and Maastricht, de Bijenkorf is a true one-stop luxury shopping experience.

Mason Garments has recently opened its branded shop-in-shop exclusively at de Bijenkorf, making it a 
must-visit destination for Mason Garments’ enthusiasts. The interior design of the retail space breathes 
a calm and relaxing atmosphere that features earth tones, natural materials and wooden furniture.

BRAND SHOPS



De Bijenkorf
Amsterdam, the Netherlands
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Visual merchandising is displaying products in a way that makes them visually appealing and desirable. 
It is the most common and easy way to create brand awareness for the product. Where a window 
display may stimulate a certain excitement towards the brand, an in-store display provides the element 
of interaction.

Retailers get to experience the importance of product presentation on a daily base. In many cases, it will 
be the customer’s first introduction to the product and maybe even the brand itself. First impressions 
are critical and that is why Mason Garments uses a selection of visual merchandise to present its 
footwear and enhance brand awareness.

WINDOW DISPLAY
Founder and head of design Rendi Aditia started as a humble youngster working at a premium footwear 
boutique located at the Damrak in Amsterdam. Every minute of the day, Rendi was exposed to the 
corner window of luxury department store de Bijenkorf. 

From his ideology, this corner always reflected two sides. On the one hand, it gave him a lot of inspiration 
in terms of branding and design. On the other hand, it confronted him on a daily basis with his desired 
objective in life, which was starting an independent footwear label. 

Years later, Rendi has managed to occupy the corner window with his own premium label Mason 
Garments. The corner window is filled with multiple pyramids that represent all the individuals that 
assisted Rendi in building his brand. Furthermore, the sloping sides of the pyramids symbolically 
visualise the quest of climbing the sky in order to live forever. 

Rendi Aditia aspires to inspire all individuals with a dream. Stop staring at the corner of confrontation 
and start working on the objectives that drive you to become the person that you wish to be in life. 

VISUAL MERCHANDISE
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CONCEPT SPACE
Mason Garments created a Concept Space at luxury department store de Bijenkorf in Amsterdam. The 
space is the representation of our Fall/Winter 2020 collection titled Vision of Tomorrow. The collection 
is all about the growth and development of the brand and its designs. We added new, innovative, and 
futuristic details to already existing staple silhouettes. 

The concept space is an extension of this story: the Galaxy portraying a large space of opportunities 
with Planet Mason as a center of it all. Elements of the space include Planet Mason with our MASON 
logo that is inspired by our branded golden eyelet; triangle LED that is a reference to our old pyramid-
shaped M-logo; and mirrors that represent a portal to another dimension. 





POP-UP DISPLAY
Working with the world’s most exclusive retailers allows Mason Garments to increase brand awareness 
by building temporary pop-up spaces. A pop-up retail space is used by brands to create a unique 
environment that engages customers and generates a feeling of relevance and interactivity.        

Mason Garments has built a pop-up space at luxury department store de Bijenkorf for its exclusive 
Mason Garments x Coca-Cola partnership collection. Since the collection includes retro style design 
features, the aim was to create a pop-up area that is a reference to the eighties. The space has a classic 
American Diner look-and-feel with retro booth, disco floor and vintage Coca-Cola products. 

24.

“SPARKLE YOUR SENSES  AND TASTE THE FEELING OF HAPPINESS”



Outdoor advertising is any visual advertising media that people see outside while on the go. 

To gain more brand awareness around the Netherlands, Mason Garments has implemented multiple 
out-of-home campaigns in the biggest Dutch cities. The media included billboards, digital screens and 
posters. It was part of the brand’s omnichannel marketing approach, mixing on-and offline advertising 
into a unified strategy to attract customers.

OUTDOOR MEDIA



“TURN TRAGEDY INTO TRIUMPH BY MOVING TO THE WAVES OF LIFE” 
-

RENDI ADITIA
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Mason Garments spends a lot of time and effort on creating campaigns that are appealing to the eye 
and in line with the collection story. In this section the brand wants to highlight its most recent Spring/
Summer 2022, Fall/Winter 2021 campaigns and Kids Spring Editorial.

RAINDANCE – SPRING/SUMMER 2022
Mason Garments proudly presents the Spring/Summer 2022 collection titled Raindance. This season 
focuses on enlightenment wherein personal happiness is seen as a crucial factor. The designs include a 
wide range of pastel colorways that represent openness, peacefulness and optimism. 

Raindance conceptualises the idea of conquering negativism with positivism. Only individuals with true 
personality, character and perseverance have the courage to continue dancing in the pouring rain. With 
Raindance, Mason Garments aspires to inspire all brand followers to follow the path of positivity while 
staying true to their own identity.

CAMPAIGNS





LAYERS OF EVOLUTION – FALL/WINTER 2021
Mason Garments proudly presents the Fall/Winter 2021 collection titled Layers of Evolution. The 
collection visualises the development of branded designs in terms of material layer additions. The 
core topic of this season is change, as the only constant factor of life evolution. The alternating 
mood behind campaign visuals and the variety of high-quality materials forming multiple layers for 
collection styles convey the main idea of progress. 

Being able to evolve means being able to reach the highest form of self-actualisation one can 
achieve. The formula of life gets solved by adapting to change whilst living up to one’s full potential. 
With Layers of Evolution, Mason Garments aspires to inspire all generations to stand firm during 
life’s changes and encourages all individuals to appreciate the true wonders of life in motion.
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“EMBRACE CHANGE IN ORDER TO EVOLVE WITHIN THE LAYERS OF LIFE ” 
-

RENDI ADITIA 

37.





KIDS SS22 - SPRING EDITORIAL
Together with its regular collections, Mason Garments also gladly releases the Kids Collection. The 
brand has been providing many children all over the world with the best-quality footwear, and this year 
is no exception. 

2022’s Spring editorial was aimed at encouraging kids to blossom with success and to reach for the sky. 
The bright colours in the editorial represent new and fresh episodes of life in every person’s storyline. 

In order to help children follow the steps of their parents, the brand kept the materials and production 
techniques the same as for the adult sneakers. By adding new patterns and color combinations, Mason 
Garments still left some space to indicate kids’ creativity and uniqueness. 

It is of great importance to point children in right direction yet provide them with freedom of choice. 
Mason Garments strives to assist kids in making those small steps to their better future. Showing that 
anything is possible once the dreams and goals are set is what the brand wants to convey with the each 
new release.

35.
46.
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In the past few years, Mason Garments introduced partnership collections with world-renowned brands 
of Playboy and Coca-Cola. This chapter is dedicated to these two collaborations.

MASON GARMENTS X PLAYBOY - GUILTY PLEASURES 
In 2018, Mason Garments and Playboy introduced their first partnership collection titled Guilty Pleasures. 
This one-piece collection is inspired by the hidden desires of individuals all over the world. 

Rendi  Aditia has always felt a deep-rooted eagerness to collaborate with an unconventional partner and 
stir up the premium footwear industry. Moreover, from a societal point of view, Mason Garments and 
Playboy believe that exposing hidden desires is the first step in creating collective transparency. The 
brands aspire to open closed doors, resulting in a higher degree of mutual understanding. Starting the 
dialogue on unconventional topics will form the cornerstone in breaking ongoing taboos within society.  

The partnership collection between Mason Garments and Playboy is more than a product; it is a 
statement by design. Its main focus is to start a conversation about unorthodox thoughts and feelings, 
which eventually contributes to forming a mutual whole.

COLLABORATIONS

50.
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MASON GARMENTS X COCA-COLA - SPARKLING SENSES
Mason Garments and Coca-Cola introduced their first partnership collection late 2018 titled Sparkling 
Senses. The three-piece collection is inspired by happiness through engaging all five senses. 

“Happiness is the terminal value that every human being wishes to reach. It is the desired end-state that 
can never be achieved without seeing, smelling, hearing, feeling and tasting life to the fullest”
- Rendi Aditia

For members of the public, the co-creation between Mason Garments and Coca-Cola might seem quite 
extraordinary. However, the intrinsic motivation to design, produce and present a product with valuable 
meaning is something the two parties share.

Sparkling Senses is born by deconstructing the human road to happiness. The collaboration emphasizes 
that happiness is a formula consisting of five determinants that are independently interacting to reach 
the desired end-state of internal bliss.

With this three-piece partnership collection, Mason Garments and Coca-Cola yearn to give the youth 
insight on the most wonderful affective state which mankind can enjoy.

Sparkle your senses and taste the feeling of happiness.



STYLES
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MASON GARMENTS
OFFICE & SHOWROOM

Hoofdweg 108
1175 LC Lijnden
the Netherlands

GENERAL
info@masongarments.com

GLOBAL SALES
nabil@masongarments.com

PRESS
paul@masongarments.com



ASPIRE TO INSPIRE


